
CONTENTS

Acknowledgments	 xi

ONE
Introduction	 1

TWO
Perspectives on Government and Markets 	 9 
and the Scope and Content of the Analysis

PART I	 Markets Helping Government Address Economic Goals

THREE
Why Markets Can Help Government Address Economic Goals	 19

FOUR
Protecting Consumers against Anticompetitive Behavior	 22

FIVE
Protecting Consumers When Technology 	 31 
Appears to Prevent Price Competition

Winston_Gaining Ground_i–xii_1-294.indd   7Winston_Gaining Ground_i–xii_1-294.indd   7 6/18/21   8:48 AM6/18/21   8:48 AM



Contentsviii

SIX
Enabling Individuals to Make More-Informed Decisions	 50

SEVEN
Addressing Negative Externalities Efficiently	 61

EIGHT
Improving Public Production 	 76

NINE
Encouraging Innovations by Firms and Individuals 	 88

PART II	 How Markets Can Help Government 
Accomplish Social Goals

TEN
Why Markets Could Help Government Achieve Social Goals	 97

ELEVEN
Reducing Poverty	 99

TWELVE
Fairness in Labor Markets	 118

THIRTEEN
Merit Goods	 125

FOURTEEN
Expanding the Role of Markets to Help 	 154  
Address Social Goals Policies

PART III	 Synthesizing the Evidence: Policy Inefficiencies 
and Efforts to Explain Them

FIFTEEN
Government Policy Inefficiencies 	 163  
and Efforts to Explain Them

Winston_Gaining Ground_i–xii_1-294.indd   8Winston_Gaining Ground_i–xii_1-294.indd   8 6/18/21   8:48 AM6/18/21   8:48 AM



Contents ix

SIXTEEN
Markets Helping Government 	 189

SEVENTEEN
Some Broader Implications of Markets Helping Government 	 199

PART IV	 Markets Helping Government: A Robustness 
Test and Proactive Perspective

EIGHTEEN
Market and Government Responses 	 205  
to COVID-19: A Robustness Test

NINETEEN
Conclusion: 	 223 
Advancing the Perspective of Markets  
Helping Government

Notes	 227
References	 247
Index	 279

Winston_Gaining Ground_i–xii_1-294.indd   9Winston_Gaining Ground_i–xii_1-294.indd   9 6/18/21   8:48 AM6/18/21   8:48 AM




