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e Santa Cruz, California Community ~._
Assessment Project: Year 13

 Washington Farmworker Survey
e Homeless Census and Qrveys ¢
 \Working with the media and legislators
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 Reductions in teen substance abuse \

 Development of universal health care for
children including immigrant children, high use
of health care

 |nitiative to reduce binge dr@ing ) ¢

 |nitiative to reduce childhood obesity

 New studies: rape, homeless census and )
surveys, people with disabllities, co-occukrence
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Farmworker Reports
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* One of the largest surveys In histc\)\Nsing
the Promotores Model by training
farmworkers to survey other farmworkers

e 3,000 Farmworkers (

e Quality of Life Survey: health, domestic
violence, pesticide exposure, housing )
status (water quality, pests, plumblng

heating in the house).
ﬁcz)NNECTING — ASR _|-|I-|r|_.
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e Trained homeless “guides” éhéxgaired
with community volunteers or service

likely to be found. ) ¢
: C‘.;)NNECTING ASR

providers.
« Homeless know where"homeless are
« Homeless have local knowledge
street geography.
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Allows homeless workers to get involvéd\in\their
community and give something back.

Homeless workers get to use their knowledge
and skills to contribute.

Gets the community involved with the h
and helps breakdown stereotypes about
homeless people.

Gets community members more involved with
the community as a whole.

eless
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* Trained homeless conduct mter\ne\s with
other homeless on the street.

 Peer —to — Peer Interviewing increases
rapport and therefore leads to quality data.

« Homeless interviewafs use local @nd
community knowledge~to find homeless

respondents.

Do ASR 3
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 Public awareness campaign. \\\
* Recruitment of community volunteers.

e Buy-in and participation from county and
City governments.

e Participation from local r%dia outle%.

* ASR =
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CAP: “\

* Press releases for telephone surveys and press
conference (with data highlights)

 Nominate community heroes in.hewspaper
+ Profile heroes in daily newsaper and ragio
 Meet and greet reporters and editorial boards
* Press conference with heroes )
 Appearances on TV, radio, print.

* e« Reporters have the CAP and includeqn artijlﬁs_l-é
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CAP:
 |nvite legislators to speak at press conference

 |nclude four different city councils, Board of
Supervisors, California Senate and

« Work with legislators to write legislation

® o

Assem
Hand ¢
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olymember, and Cor{ressman ¢
eliver copy of the CAP to each legislator

Highlig
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Nt data the legislator cares about )
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Humble Beginnings

e |[n 1996, Community Vision recognized the
need for an assessment of the quality of life
In Osceola County, Florida

e A set of community indicators was identified
and a committee of local volunteers joined
together to collect relevant data

 The compilation of information and statistics
resulted in the publication of the first Osceola
County Community Report Card



Community Report Card

* Biennial publication distributed
countywide

» Comprehensive profile of our
community’s strengths and challenges

» Used by elected officials when making
decisions about the allocation of
resources

» Offers an apolitical assessment written
In a non-accusatory manner



What are Community Indicators?

 Quantitative measures of the quality of
life in Osceola County

 Measurable over time (longitudinal)
e Idealism vs. Pragmatism

 |dentify emerging trends and areas In
need of Improvement

 Generate dialogue and encourage
community involvement

i



Focus Areas

Economic Health & Development

Tourism

Growth Factors _/
Transportation :.:
Education /\*\

Health & Well-Being

Safe Homes & Neighborhoods
Natural Environment
Community Decision Making
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Value of the Publication

« The Community Report Card has been the
bellwether of evolving issues that have yet to
garner the attention of policymakers

« Our reports have been proven through voting
results, media articles, and other measures of
public opinion to be a true reflection of the
community’s beliefs

 The Community Report Card has been the
momentum for the creation of more than 100
local community initiatives n



Community Report Card

2006 publication was made available to more
residents than ever before

A full color abstract of the report appeared as an
Insert in the local newspaper (more than 40,000
households received a copy of the publication)

The document is distributed throughout the year
at community events and copies can be
obtained in government buildings

Available online at www.communityvision.org

i
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ndicator: Fragmented Local Govertht
Response: Elected Officials Summit
ndicator: Economic Diversity

Response: Economic Develgpment Summit
ndicator: Availability of Igural Res&rces
Response: New Legislation (SAVE Oscegla
ndicator: Healthcare for the Uninsured s

Response: Mobile Medical Express
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Indicator: Healthcare for the Uninsured

 The 2002 report card revealed
the grim impact of a service-
based economy on local health
and social service organizations

* Department of Health & Human
Services designated Osceola
County as a medically
underserved community for low-
Income populations




Indicator: Healthcare for the Uninsured

e 29% of the county’s adults do not have
health insurance

* Osceola County needed to expand the
guantity of medical homes for its
iIndigent while decreasing the
Inappropriate use of emergency rooms

i



Response: Mobile Medical Express

« Community Vision and its collaborators
developed an integrated primary care
system to accommodate the needs of the
local uninsured population

 Funds obtained from a federal grant were
used to launch the Medical Mobile Express

 The vehicle is a “rolling doctor’s office”
that travels to nine underserved areas

i
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Response: Mobile Medical Express (MME)

* Any adult meeting eligibility requirements
(200% of the Federal Poverty Line) is
provided healthcare free of charge

 Through a network of volunteer providers, the
MME has made notable improvements in the
coordination of care available to the county’s
underprivileged residents

e More than 1,200 residents have received
care aboard the MME



1502-B Village Oak Lane
Kissimmee, FL 34746
(407) 933-0870
WWW.Communityvision.org




Family Connection Partnership
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Family Connection:
Dedicated to Improving Outcomes at Local
Level
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What is a County Collaborative?

CONNECTING I_I‘ Il-l
{:QMMUWTEE UMI Forum 2007

October 18 - 19, 2007 | The Brookings Institution URBAN MARKETS =

NITIATIVE




CONNECTING
COMMUNITIES

A County Collaborative...
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Original Indicators Framework
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Dedicated to Improving

Outcomes at State Level
N
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Family Connection Partnership
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Regional Organization and
Support
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Indicator Review Project - 2005
Committee Representation
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Committee Representation
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Review Procedures
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Criteria for Inclusion
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Five Result Areas
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Indicators and Benchmarks
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High School
Graduation
(2004-2005)

Percent
B 34.0 - 69.3 (State average or worse)
| 69.4-91.0 (Better than state average)

- IN/A




Child Poverty

ercent
Y [ 19.2 - 39.6 (State average or worse)
" | 6.8-19.1 (Better than state average)

. CNA
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Improved Outcomes
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—e— Rate of change before collaborative Age 2 (n=159)

—m— 0 years targeting (n=45)

1 year targeting (n=21)

—>¢— 2 years targeting (n=28)

—%— 3 years targeting (n=65)

-



Infant Mertality
The infart mortality tate is the mumber of deaths to infants under | year ofage per 1000 live birthe.

Whare ars we now?

(3e0rgla ranks 43¢ In the nation;
3.5 per 1,000 Georgla Intants oz
before ag2 1 (1,153 Infants).

What will it taks to be the best? | What will it take to make a
10% improvemant?

{z20rgla needs to attain an Infant

mortaly rate of 4.0 per 1,000, The number of Inanis dying before

reducing e number of Infants dying | age 11n Gaorgia wil have i

In thelr first year by 610, decraase by 115 10 achieve an

P H-H.I'I1|:|E-|'i'E I5 biest In Ihe I[fﬂ][m:]m.."l rata |:|1"||',E.|}E-|' 1,000,
nallen at 4.0 per 1,000.

What doss a 10% improvemsnt
MEan per county?

An average of ane Infant geath
prevented per county.
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High Schasl Drapauis

The high school dropout rate i the percentage of teens ages 16 to 19 who are not enrolled in school and are not high school gaduates, Thess who bave a
GED ar equivalent are included in this measure,

Where are we now? What will it take to be the best? | What will it taks to maks a What doas & 10% improvemsnt

10% improvemsant? Mean par county?
Georgla ranks 46" In the nation: Geargla wil reed 1o atlain a high
12% of the state’s youth ages 16 fo | School dropout rate of 3%, reducing | The number of teens dropping cut | An average of 34 fewer high school

19 drop out of high school (53,332 | the number of dropouts by 33,300, | of school wil have io decrease by | dropouts per county.
dropauts). lowa and Morth Dakola are besl In 5,333 fo achlewe a high schoal

the natlon a2 3%. drapout rate of 11%.




Family Connection Partnership

For more information contact: NG
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