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Market Gap - The Voluntary Credit Reporting and Scoring Problem

• The credit reporting system in the U. S. is entirely voluntary. Lenders and 
service providers are not required to report to a credit bureau.

Some PUCs prohibit utility companies from reporting
Traditional credit bureaus will not accept positive on-time payment data from smaller creditors

• Consumers whose on-time payments are not reported to a traditional credit 
bureau may have no credit score at all, or a lower credit score than they 
should, preventing them from building a credit history and assets.

• Traditional credit reporting and scoring practices that do not take rental, 
utility, telephone, and other commonly recurring bill payments into 
consideration, have an unintended but distinct disparate impact on millions 
of consumers when they apply for housing, credit, utility hook-up, insurance, 
and employment.   

• Consumers must go into debt to build credit in a traditional credit bureau.

• Loans to consumers with low-or-no credit scores are difficult to securitize in 
the secondary markets, and cost significantly more.
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Source: Fair Isaac Corporation: Website and Boston Globe 9/25/05

80 Million U.S. Consumers, or 37% of the credit-eligible 
population have no FICO score or are under 700, and do  not qualify 

for the best rates on mortgages, auto loans, or insurance.

215 million credit 

eligible individuals

in U.S

22 mil no hits
10% no credit bureau history

161 mil scorable 
75% full bureau record

32 mil thin file
15% thin record

Large Population Eligible for
Credit- and Asset-Building

Financial Products and Services

Source:  Fair Isaac Web site
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Introduction to PRBC®

Pay Rent, Build Credit, Inc. (PRBC®) is a national credit bureau 
powered by IBM, and:

√ Advocates that  Payment Reporting Builds Creditsm

√ Is the first credit bureau to provide the choice and tools to 
enable all consumers and small business owners to self-enroll to 
demonstrate their willingness and ability to pay bills and other 
financial obligations on time consecutively

√ Enables consumers and small business owners having an SSN, 
ITIN, and/or EIN to show that they are fiscally responsible, 
without the need to go into debt

√ Is supported with grants from the Ford Foundation and by Data 
Subscribers including Fannie Mae, Freddie Mac, and Citimortgage
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Opportunity for Change –
The common wisdom is that to build a good credit history,  it is important to pay 
your bills on time.  Together we can help consumers to realize this promise.

√ PRBC accepts up to three (3) years of historical, as well as current 
payment data directly from consumers when verified by an FCRA-
certified third party, and from payment processors, creditors, and 
billers that can deliver an XML upload to PRBC. 

√ PRBC Reportssm and Bill Payment Scoresm (BPSsm) supplement 
“traditional” credit reports and scores and represent a proven history 
of the ABILITY + WILLINGNESS to pay on time  consecutively.

√ PRBC Reports do not stigmatize consumers by labeling them as “non-
traditional” or somehow “different”, because everyone pays bills.

√ PRBC does not charge consumers and business owners to self-enroll or 
to view their own PRBC data using a secure Internet connection.

√ PRBC does not sell PRBC User’s names to solicitors. 
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PRBC® partners with National Credit Reporting Association and 
Financial Service Institutions

√ FCRA-certified NCRA Members perform PRBC Verifications on up to 
(3) three years of prior bill payments using procedures that meet 
and exceed Fannie Mae, Freddie Mac, HUD, and FHA standards.

√ Financial service institutions that are PRBC Data Providers enable 
their customers to build an accurate credit history at low cost by 
reporting recurring bill payments from the institution’s bill payment 
information systems to PRBC.  

√ In this application the PRBC service is patent-pending and qualified 
as an innovative and responsive “community development service”
under the Community Reinvestment Act by the Federal Reserve 
Board of Governors, Division of Consumer and Community Affairs, 
and by  the New York State Banking Department.
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PRBC Bill Payment Scoresm
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PRBC Reportssm Sample - No Fico

Visit www.prbcreports.com to view the entire Report

Illustrates a PRBC Reportsm for a consumer that:
has no file with Equifax, Experian, or TransUnion
has no FICO score, 
paid rent and three other bills on time consecutively for 12 months
has a PRBC BPSsm 616 comprised of 4 “Tier I” type accounts
meets the minimum credit history required for an FHA-insured mortgage

This PRBC Reportsm could help this consumer qualify when they apply for an 
apartment, mortgage, auto loan, insurance, utility hook-up, credit card, and 
employment.  It could also help them save hundreds of dollars on a 
mortgage or auto loan, and to build assets.

http://www.prbcreports.com/
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PRBC Reportssm Sample - No Fico (cont’d)
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PRBC Reportssm Sample - No Fico (cont’d)
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PRBC Reportssm Sample – Old Derogatories
Visit www.prbcreports.com to view the entire Report

Illustrates a PRBC Reportsm for a consumer that has recovered from past 
credit problems that were due to circumstances beyond his control.

This PRBC Reportsm reflects two Fair Isaac scores and one Equifax score ranging 
from 513 to 598 (568 average), along with a PRBC BPSsm of 781.  Despite past credit difficulties, 
this consumer may qualify for a Fannie Mae or Freddie Mac mortgage.

The difference in mortgage interest rates between a 568 FICO score and a 621 FICO score can be 
as many as 250 basis points (2.5%), totaling $5,625/year ($468/month) in consumer savings on a 
$225,000 mortgage.

http://www.prbcreports.com/
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PRBC Reportssm Sample (cont’d)
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Everyone’s equal credit opportunity

www.prbc.com

Thank you.

http://prbc.com/
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